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Our Philosophy

Five years on from its launch, Top Yacht Design returns to the scene with a new and 
even more captivating look, a larger format and intriguing new content. This major 
milestone is also a testament to the robustness of a successful editorial project that 
has been very efficiently tracking and reporting the enormous transformation taking 
place in the nautical sector in recent years. This epoch-making transition has also 
underscored the need to research and bring to the market a formula with a focus on 
original content that also is a clear departure from the standard fare. With this in mind, 
Top Yacht Design is now broadening its horizons and debuting in the watch world which 
has long drawn on the sea as a fertile source of inspiration. Watches by Design refl 
ects the philosophy of the main magazine and enriches the array of choice it offers its 
readership. But it does not stop there. Top Yacht Design also whips off the wraps of 
the leading sailing competitions which often double as research laboratories for trialling 
cutting-edge technical solutions. Starting, of course, with the America’s Cup, an event 
to which the magazine has dedicated an entire section that also includes a series 
of in-depth pieces that shed a new light on the competition. That same meti-culous 
research is evident in the solutions and proposals from the worlds of furnishing and 
design which are increasingly proving the lifeblood of an unprecedentedly creative 
cross-contamination process. Hence our need to publish not simply a magazine but, 
more importantly still, as a full editorial package that tackles the subject of design 
in all its many guises, starting with yachts. Significantly, it does so both in print and 
through an online platform. Infact, Top Yacht Design puts the very term design under 
the microscope, exploring it and familiarising its readers with it in a first-hand way, 
revealing its myriad meanings and applications as well as its interactions with other 
sectors. This authoritative new editorial system is underpinned by Matteo Zaccagnino’s 
30-plus years of experience in the world of journalism. He is fl anked in his mission by 
the most prestigious authors in the sector to ensure that the needs of an increasingly 
broad-ranging, discerning and inspiration-hungry audience are met. 



Profi le of a leader from the worlds of yacht design, 
architecture or design

Profiles





Innovation

An in-depth look at the solutions which improve 
the quality of life aboard on a technological level 

(domotics systems, lighting, design tools...)



The choices, materials, accessories, design 
approach that characterise the interiors (and 

exteriors) of a specific yacht 

Interiors

82 83

temporary in style. A large geometric motif rug dominates 
the central area and marks out the lounge area with its four 
blue sofas angled so that occupants can watch the action on 
9 wall-mounted videos. Aft, however, the interiors are mod-
ular and flexible with al fresco dining and living areas that 
can also be enclosed. Seven guest cabins lie on the main 
deck while the lower deck is given over to crew quarters 
for 24. The bridge deck is modular too with a second more 
informal dining area with adjacent bar overlooking a space 
that can either be used for a second helicopter or al fresco 
activities as it also features Paola Lenti furnishings. 

e così diventa, a seconda dell’occasione, la pista di atterrag-
gio per l’elicottero o l’alloggio di un tender di dimensioni 
importanti. La sovrastruttura presenta alcuni elementi che 
ricordano Skat. La linea guida è stata ricreare l’atmosfera 
di un vero e proprio loft sul mare. I volumi si apprezzano 
sull’owner deck. Qui nella zona di prua trova spazio l’appar-
tamento dell’armatore, mentre quella di poppa è destinata 
al salone. Quest’ultimo è caratterizzato da enormi superfici 
vetrate a tutta altezza che ne delimitano il perimetro e stabi-
liscono una connessione diretta con l’ambiente circostante. 
Gli arredi e il decoro, firmati da Vain Interiors, sono im-
prontati a uno stile contemporaneo dove l’elemento carat-
terizzante è il grande tappeto con motivi geometrici che 
domina la parte centrale e delimita l’area soggiorno che ha 
quattro sofa blu posizionati in modo da poter seguire le im-
magini che scorrono sui nove video a parete. A poppa inve-
ce l’ambiente ruota attorno a spazi modulari e flessibili con 
zona pranzo e area living «al fresco», ma che all’occorrenza 
possono essere chiusi da un sistema di vetrate. Sul main 
deck ci sono le cabine per gli ospiti, sette in tutto, mentre 
il lower deck è stato pensato per le sistemazioni dell’equi-
paggio: 24 persone in totale. Ancora una volta la modulari-
tà degli spazi scandisce il bridge deck dove è stata ricavata 
una seconda zona pranzo con bar annesso, più conviviale, 
che si affaccia su una superficie da utilizzare all’occorrenza 
per ospitare il secondo elicottero oppure per la vita all’aria 
aperta grazie anche alla presenza dei complementi di arredo 
firmati Paola Lenti.

Above and below, Bold’s impressively 
large fly which has a hydromassage tub, 
a lounge area, large sun pads and an al 
fresco dining area. Page opposite, Bold 
underway. 

Sopra e sotto, il grande fly di Bold che 
dispone di vasca idromassaggio, di area 
lounge, di grandi prendisole e di una 
zona pranzo open air. Nella pagina a 
fianco, Bold in navigazione.
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The owner’s brief for the interiors, particularly for those of the owner deck, was  
to create the space and vibe of a seafront loft 

L’imput dato dall’armatore per gli interni, soprattutto quelli dell’owner deck, è stato 
quello di ricreare spazi e ambienti di un loft, che fosse però affacciato sul mare

by Matteo Zaccagnino

Photo by Guillaume Plisson

BOLD
Designed by Espen Oeino, this 85m aluminium fast explorer combines speed  

and efficiency with versatile modular spaces by Vain Interiors 

Disegnato da Espen Oeino, questo fast explorer in alluminio di 85 metri unisce  
velocità ed efficienza a interni modulari e versatili firmati Vain Interiors

Interiors

7574

W
hat exactly is an explorer yacht? 
Octopus, REV and now Bold 
provide a clear indication. So 
what exactly do these three 
mega-yachts have in common? 
They share the same philoso-
phy, they all come from the pen 

of Espen Oeino and were all designed around their own-
er’s requirements. Because although it is true that explorer 
yachts are a specific kind of hull, each project is different in 
stylistic and function terms. Every yacht has its own story. 
And Espen Oeino has plenty of stories to tell. Starting with 
his very first such project. “It all started when I developed 
a 60m with Jean Pigozzi based on the naval platform of an 
offshore supply vessel. The project never saw the light of 
day because Pigozzi bought Kisuca, a 67m ex deep water 
trawler that Torben Karlshoej had converted to a yacht,” he 
explains. 
That was in 1994. Before getting to Bold, Oeino’s path 
crossed with Paul Allen and Octopus. “Unlike Pigozzi, he 
wanted a vessel that would allow him explore the abyss”. 
That 126m project was complex not just in terms of its size 
but also because so much gear had to be stowed aboard, in-
cluding a submarine and instrumentation for plumbing the 
ocean depths. “But there is also room for a large pool, a re-
cording studio, a home cinema,” Oeino remembers fondly. 
Now REV Ocean is scheduled to launch in 2021. At 182m, 

A quante interpretazioni si presta il termine explorer yacht? 
Octopus, REV e infine Bold possono fornire un’indicazione 
chiara. Cos’hanno in comune questi tre megayacht? Con-
dividono la stessa filosofia, sono stati tutti firmati da Espen 
Oeino e ciascuno è stato concepito seguendo le indicazioni 
del cliente. Perché se è vero che l’explorer yacht è una pre-
cisa tipologia di scafo, ogni progetto differisce dall’altro per 
questioni stilistiche e funzionali. 
Ogni yacht ha una sua storia. E di storie da raccontare Espen 
Oeino ne ha molte. A iniziare dal suo primo progetto. «Tutto 
ebbe inizio con Jean Pigozzi insieme al quale sviluppai un 
60 metri basato sulla piattaforma navale di un offshore sup-
ply-vessel e per il quale avevo concepito una sovrastruttura 
prefabbricata da posizionare a poppa. Il progetto non vide 
mai la luce perché nel frattempo Pigozzi comprò Kisuca, un 
ex peschereccio d’altura di 67 metri già convertito in yacht 
da Torben Karlshoej e con cui navigò nelle località più re-
mote dove nessuno si era mai spinto», spiega. 
Era il 1994. Prima di arrivare a Bold la rotta di Oeino ha in-
crociato quella di Paul Allen e di Octopus. «A differenza di 
Pigozzi» prosegue Oeino, «l’armatore voleva un mezzo che 
gli permettesse di esplorare gli abissi». Il progetto di que-
sto 126 metri fu complesso non solo per le dimensioni, ma 
anche perché doveva ospitare a bordo i mezzi, compreso un 
sottomarino, e la strumentazione per scandagliare gli ocea-
ni. «A bordo», ricorda Oeino, «c’è però anche lo spazio per 
una grande piscina, uno studio di registrazione, una sala 



Hotels and Resorts that take their design and 
architectural inspirations from or have 
two-fold links with the sea and water 

Destinations



Focus on a project that showcases new solutions 
in terms of technical and stylist content 

Projects



The crossover process of recent years has revolutionised 
the style of yacht interiors and is now doing the same for 
their deck and al fresco areas. This special will not merely 
showcase all of the latest trends in outdoor furnishings but 
also investigate the reasons behind the rapid expansion this 

segment is experiencing.

Outdoor



the world of the sea meets the world of watches. 
A section that reveals and explores in detail the time 

machines inspired by the sixth continent

SeaTime



TOP YACHT DESIGN: THE PLATFORM

NEWSLETTER  
Weekly newsletter with a selection of the most important breaking 
news sent to a mailing list of a round 30,000 select addresses of 
enthusiasts and professionals with possibility of personalised DEM 

(Direct Email Marketing); 

WEB & SOCIAL
www.top-yachtdesign.com is suitable for any kind of computer/tablet/
smart- phone screen and features daily news updates (Italian-English) 

which are then reposted on Facebook and Instagram.

MAGAZINE 
Published quarterly, the magazine will be distrubuted in 22 diffe-
rent countries through carefully-selected newsagents, airports, hotel 
chains, yacht clubs and international boat shows; Top Yacht Design is 
also sent to a targeted mailing list of “trend setters” with a passion for 

the sea and boats;



SPECIAL PROJECTS 

CUSTOM PUBLISHING
Top Yacht Design also provides a range of haute gamme services to 
companies wishing to communicate using exciting new products tai-
lored to their individual needs. These special projects include dossier 
custom publishing, advertorials and other bespoke packages. Naturally 
enough, each of these tailored projects enjoys the full support and 
supervision of the creative offi ce, editorial team and editor in chief. 

EVENTS
Top Yacht Design organises events and conferences designed to pro-
mote the culture of design by actively involving the most authoritative 
international designers and sector representatives. This is an extraor-
dinarily effective communications tool also for companies wishing to 
approach the sector, essentially ushering them in directly through the 

front-door; 

TYD AWARDS
The Top Yacht Design Awards acknowledge the best and most innova-

tive ideas from the sector. 



DISTRIBUTION OF PRINT MAGAZINE
Top Yacht Design is distributed in 22 countries (Australia, Belgium, Brazil, Canada, 
Cyprus, Germany, Great Britain, Greece, Hong Kong, Italy, Japan, Luxembourg, 
Netherlands, Malta, Monaco (Principality), Poland, Portugal, Spain, Sweden, 
Switzerland, Taiwan, USA.) through newsstand, airport, hotel, yacht club and boat 

shows. It is also sent by mail to a targeted mailing list of trend setter people. 

DISTRIBUTION OF ONLINE MAGAZINE
Top Yacht Design is also distributed via its app which can be downloaded free 
for Apple devices (iPhone and iPad) from the App Store and Apple Newsstand. 

Likewise for Android devices (smartphones and tablets) from Google Play.

DIGITAL - WEB&SOCIAL
The www.top-yachtdesign.com responsive platform is designed to suit any com-
puter/tablet/smartphone screen and features a daily news update. The news is 
also posted on Facebook social media networks. Images are shared on Instagram 

too. Language: English/Italian.

NEWSLETTER
The Top Yacht Design newsletter is sent out every week to a mailing list of approx. 

30,000 select addresses of enthusiasts and professionals. Personalised DEM
(Direct Email Marketing) shots can also be sent to the same mailing list.

INFO, SPECIFICS AND DISTRIBUTION 



INFO, SPECIFICS AND DISTRIBUTION 

THE PUBLISHER
Panama Editore is the only publishing company in Italy that publishes three magazines with 

a 360-degree focus on the boating sector (sailing / motor / superyachts).
- Since 1975, it has been publishing Il Giornale della Vela, a recognized leader for all sailing 
enthusiasts and curious for 45 years. Its website is currently among the top fi ve most 

popular yachting websites in the world.
- Since 1990, it has been publishing Barche a Motore. Totally renovated in 2018, the latter 
is a reference point for all boats up to 24 meters in length. Today it is published in two 

languages - Italian and English - and distributed in Italy and in 36 countries worldwide.
- Since 2014, it has been publishing Top Yacht Design which illustrates the world of yachts 
from the point of view of design and innovation. Publi-shed in two languages - Italian and 

English – it is distributed in Italy and in 22 countries worldwide.

TOTAL AUDIENCE
Every magazine is an information dedicated platform declined in: paper magazine, digital 
magazine, website, social channels (facebook / instagram), newsletters. The total audien-
ce of our three nautical magazines reaches 1,000,000 fans a month. 20% of them are 
contacts from all over the world (excluding Italy), thanks to the English editions of Top Yacht 

Design and Barche a Motore. And contacts outside Italy continue to grow.

READERSHIP TOP YACHT DESIGN 2020

Magazine (print + digital)

Total distribution by number: 6.000 copies 

( 60% International markets - 40% Domestic market )

Total readership reached for each issue print + digital edition: 20.000

Website
Monthly website traffic generated: 41.600 views/unique users 14.000


